
 

 

UNILEVER’S PALM OIL COVERED SUSTAINABLY IN AUSTRALIA,  
NEW ZEALAND AND EUROPE 

 
April 7, 2010 -- Unilever today announced that it has secured enough Green Palm 
certificates of sustainable palm oil to cover the requirements of its European 
business; as well as that of its business in Australia and New Zealand. This is part 
of Unilever’s overall commitment to buy all its palm oil from certified sustainable 
sources by 2015. 
 
Green Palm is a certificate trading programme, endorsed by the Roundtable on 
Sustainable Palm Oil (RSPO), which is designed to tackle the environmental and 
social problems created by the production of palm oil. By selling certificates 
through the Green Palm programme, palm oil producers can earn more for their 
crop through sustainable farming. 
 
Gavin Neath, Unilever’s SVP Global Communications and Sustainability, said, “This 
is an important achievement and a significant step in our journey towards 
sustainable palm oil sourcing. Until suitable segregated supply chains become 
available, Green Palm certificates are the best option to encourage growers to 
comply with the requirements of the RSPO and certify their plantations as 
sustainable. Our consumers can now confidently choose Unilever brands, in the 
knowledge that we are actively supporting the development of a sustainable palm 
oil industry.” 
 
Although there are now significant quantities of certified sustainable palm 
oil available on the market, there isn’t yet sufficient volume coming through 
segregated supply chains where buyers can have confidence that the refined oil 
which they are buying comes from a plantation, mill and refinery which have been 
certified sustainable. 
 
Last year Unilever purchased 180,000 Green Palm certificates at a premium to the 
market price for ordinary palm oil. This accounted for over 80% of all the 
certificates traded globally in 2009. We will double this volume in 2010.  
 
“We hope that our actions will transform the palm oil industry and help put a stop 
to deforestation in South East Asia,” concluded Neath. 
 



 [Ends] 
 
Media Enquiries 
 
For any media enquiries, please contact:  
Natalie Helm, Respublica, Tel: +(02) 8297 1500; nhelm@respublica.com.au 
 
Notes to editor 
 Unilever has committed to a volume and price with its suppliers, and will be redeeming 

the certificates through Green Palm throughout the year. Progress can be tracked 
through the Green Palm website over the coming months. 

 
 For more information about the Green Palm certificates scheme, please visit 

www.greenpalm.org  
 
 Unilever is one of the founders of the global Roundtable on Sustainable Palm Oil 

(RSPO) – an industry-led initiative set up in co-operation with the conservation 
organisation WWF in 2003. The Roundtable works with plantation owners, 
manufacturers, retailers, banks and other NGO partners including Oxfam and Sawit 
Watch to devise standards for sustainable palm oil production. Unilever's Sustainable 
Agriculture Director, Jan Kees Vis, is president of the RSPO's executive board. 

 
 For more information about Unilever’s commitment to sustainable palm oil, please 

visit: 
www.unilever.com/sustainability/environment/agriculture/sustainablepalmoil/default.as
px 

 

About Unilever  

Unilever works to create a better future every day.  Our company helps people feel good, 
look good and get more out of life with brands and services that are good for them and 
good for others.  
 
Unilever is one of the world’s leading fast-moving consumer goods companies, with strong 
local roots in more than 100 countries. Globally, Unilever has around 163,000 employees, 
and in 2009 generated annual sales of €40 billion. In  Australasia, Unilever employs more 
than 1,600 people, and has offices and manufacturing facilities throughout Australia and 
New Zealand.  
 
Unilever’s portfolio features some of the world’s best-known household names. In 
Australasia, our name brands include Flora, Lipton, Bushells, Dove, Rexona, Vaseline, Omo, 
Surf, Continental, Chicken Tonight and Streets.  
 
For more information about Unilever and its brands, please visit www.unilever.com.au  

  


